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U.S. Published Author Income Study — Participating Organization Results Summary — 2023 Edition
|. Study Background

| Participant Background

A age, gender

A author status, publishing method

A years first book published, # of books published
A primary book categories published in

l1I. All Published Author Median Income in 2022
A Book related income

A Non-book author related income

A Total combined author related income

A Full-time vs. part-time book related income

|V. Established Author Median Income Trend: 2018 vs. 2022
A Established author book related income trend
A Established full-time traditionally published v. self-published book related income

V. Author Marketing in 2022
A Top 25 most used book marketing programs
A Top 25 most effective book marketing programs
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Study Background
Obijective

Provide the definitive published book author income study for U.S. resident authors (trade, education, academic and other) measuring their most
recent annual author related income (2022) and, the 5-year income trend (v. 2018) for established authors (first published 2018 and prior).

Participating Organizations

Over 36 author, publishing and retail organizations collaborated on the survey, more than double the 2018 Edition, including — Penguin Random
House, Hachette Book Group, Ingram Spark, B&N Press, PEN America, African American Literature Book Club, AAMBC, Crime Writers of Color,
Blue Stoop, NBCC, and many others.

Fielding
Online survey fielded February 13 to April 2, 2023
Incentive — all participants had the option of entering a drawing for 100 $50 Visa Gift Cards (same as 2018)

Participation
Overall, the survey had 5,699 published author participants vs. 5,067 in the 2018 Edition, making it yet again the largest known author income
survey ever done in the U.S, and by far the most representative.

Majority (73%) of participants were established authors first published 2018 or prior vs.1,517 (27%) first published between 2019 to 2022.
Total sample of authors self-identifying as Black/African American: 479 vs. 5,220 Non-Black authors and 4,596 White authors.

Representation

Race: 1,100 (21%) authors did not identify as “White”: 8% Black (479), 4% Hispanic (217), 2% AAPI (136) and 2% Native American (103)
LGBTQIA+: 700 (12%) authors identified as LGBTQIA+

Disabled: 626 (11%) identified as meeting the Americans with Disabilities Act’s definition

Gender Identity: 322 (6%) authors did not identify as either female or male.

Analysis
Median 2022 annual pre-tax income measured for all published authors with $1+ income in period

Author Related Median Income trend from 2018 to 2022 calculated for established authors first published 2018 and prior, with $1+ income in 2018.
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2022 Published Author Participant Demographics & Diversity — Race, Ethnicity, LGBTQIA+, Disability

92%
810 8% of Participation Authors
0 Identified as African American
or Black
Just Below the NEA’s Regular
Reader Level of 10%
80% @]egular Book Readers (NEA SPPA)]
34%
10%
10%
806 5% 1% 12% 11%
4% 204 204
Non-Black White African Hispanic/Latino/Latinx AAPI Native American LGBTQIA+ Disabled (ADA Diversity Authors Total
American/Black Defined
Base 5,220 4,596 479 218 139 106 699 625) 1,947

12% of participating authors identified as LGBTQIA+ and 11% and Disabled (ADA definition)

*Do you have a physical or mental impairment that substantially limits one or more of your major life activities, have history or record of such an impairment, or are a person perceived
by others as having such an impairment -- as defined by the Americans with Disabilities Act? **’Non-White” Net Total = Black, AAPI, Native American, Latinx 4
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Author Support Organization Current Membership Penetration: % Black vs. Non-Black Authors

Which of the following author organizations are you a current member of, if any? (all that apply)

100%—

90%—

80%—

70%—

60%—

50%—

40%—

30%—

20%—

10%—

0%—

78%

| Non-Black Auth0r5>

Black Authors

Nearly 1/3'9 (28%) of
Participating Black Authors
Not Currently in an Author
Support Organization!

Non-Black Authors
5,220

Black Authors
479
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Participant Demographics — Gender and Age by Race — Black Authors

59%

Non-Black Authors>

30%—

20%—

10%—

/5%

3/4% of Participating Black
Authors are Women

Black Authors

Female Male Non-Binary - All Other (sum)

N 3096

359 1816 106 308 14

Only 1-in-5 Black authors are men vs. over 1-in-3 among non-Black authors.
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2022 % Published Book Author Survey Completers v. 2022 U.S. Census Adult Population by Age: Black Authors

What is your age?

45% —
Over Half of Participating Black 41%
40% Authors (57%) Were Under ~
Age 55 | Non-Black Authors >

d
35% —
30% —

26%
24%
25% 22% 220/
20%
20% ° 18% 19% ~
17% 0
N 0 16%
o [U.S. Adult Pop. > 16% Black Authorsl/>
’ e 3%
12%
10%
10% —
5%
5% —
0 L0
0% T T T T
18 to 24 2510 34 35to0 44 4510 54 5510 64 65+
N 2 5 233 43 645 89 910 120 1106 87 2042 110

Black authors more representative of overall U.S. population by age with by far higher participation at all
age groups betweenl8 to 54 vs. non-Black authors!
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2022 Published Book Author Survey Completers — Education Attainment — Black Authors

What is your highest level of education attained?

100%—
90%—
80%—
70%-] Black Authors Had Highest
Level of Graduate Degree
60%-] Education 579»8%
50%— l\
| Black Authors >
1
40%—
33%
50%] 29% o N
2304 25%0 [ Non-Black Authors >
0 11
179 20%
14%
12% 704
10%—
6%  5%5%
0, % I
0% T T T T T T T T
Less than college Somecollege,but  Bachelor's degree Master's degree (for Master's of Fine  Professional degree Doctorate degree - % Graduate degreed
education did not complete a (forexample: BA. example:MA,MS, Artsdegree (MFA) beyondbachelor's (forexample, PhD,
four-year degree BS) MEng, MEd, M SW, degree (for example: EdD)
MBA -- excluding MD,DDS,DVM,
MFA) LLB,JD
N 145 12 611 79 1487 106 1277 155 359 28 268 2 1004 68 2908 274

Black authors over 30% more likely to have Master’s Degree than non-Black authors
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2022 Published Book Author Survey Completers — Work Status Outside of Authorship — Black Authors

Beyond your work as a book author, what is your employment status?

50%—
45%—
41%
40%—
Black Authors 71% More NG
Likely to be Employed Full- [ Black Authors g
35%— .
Time!
305 29%
0]
25%— 24 /073% 2409 D
20%—
L7%
N
] 13% | Non-Black Authors >
11
10%— 8% 0
7% 8%
5%
2%, 3%

0, O% 0, 1% I

0% Q_@E | % | | | | | | =
Furloughed from myjob Student Other Not currently employed Employed part-time Retired Self-employed/Freelancer Employed full-time
N 6 1 11 6 115 13 652 33 399 37 1450 77 1229 109 1187190

Single largest segment (29%) of non-Black authors were retired, and twice as likely to not be employed.

10
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Published Author Participant Region by Race: White vs. Black

29%

25%

22%
18%
16% 17%
o 13%
10% 10% 9% .
10%1 20 Ove_r !—Ialf (54%) of ~
Participating Black [Non-Black Authors >
4% Authors Live in ]
- 3% Southeast or Mid-
Atlantic Regions

0% T - ; -

M ountain/Southwest (CO, WY, NewEngland (CT,MA,VT,NH, South Central (LA, AR, OK, Pacific (CA,OR, WA, HI,AK) Midwest (OH, IN, M, 1A, WI, | Mid-Atlantic (NY,PA,NJ,DE, Southeast (VA,WV,NC, SC,
ID,UT,AZ,NM,NV,MT) RI,ME) TX) MN, SD,ND, IL, MO, KS, NE) MD,DC) GA,FL,AL, TN, MS,KY)

N 512 14 494 17 343 45 1152 63 846 79 940 119 908 140

Only 36% of Non-Black authors live in Southeast and Mid-Atlantic, with Pacific region leading at 22%.

11
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2022 Published Author Participants — Author Status — Black Authors

Q: As a published book author, which one of the following specific publishing modes did you earn the most income from in 20227 (pick one)

Professional Author

Established Author: First Book Published: 2018 or earlier

Newer Author: First Book Published: 2019 to 2022

Part-Time Published Author

Full-Time Published Author

Self-Published Author

Trade or Commercial Author: Traditionally Published

Academic/Educational Author: Traditionally Published

Big Five: Current Publisher

Amazon Publishing Group: Current Publisher
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| 80850,

1 64%

] 61%

I 53%

3009
|/§6%

1 78%

| 59%<Black Authors |

| [ 45%
| 25%
| 350/40n-5|ack Authors |
7% o
1 13% 6-in-10 Black Authors
| Earned the Most from Self-
10% Publishing vs. Less Than
1 04% 13% Half of Non-Black Authors
| oo | | | . . . .
0% 10% 20% 30% 40% 50% 60% 70% 80%

Only 30% of Black authors judged themselves to be Full-Time authors, Black authors also 64% more

likely to be “newer” authors first published since 2018 (36% vs. 22%) than non-Black authors.
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Primary Income Publishing Mode — % Traditional Trade v. Traditional Academic/Ed vs. Self-Published by Race

$1

$1

$1

$1 4

$1

$1

As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? (pick one)

13% 10%
Traditionally Published
Academic/Ed.
37%
55%
Traditionally
Published: Trade

Self-Published

Total Asian American/Pl

N 5699 139

11%

43%

Hispanic/Latino/Latinx

218

14%

38%

White

4596

8% 10%

25%

28%

+35%

2/3rds of Black Authors are
Self-Published
Only 28% Traditionally Published
in Trade

I e ——— e E—

African American or Black Native American, Inuit or

Aleut

479 106

Participating Asian American and Latinx authors had lowest self-publishing primary income publishing mode.
Traditional Academic/Educational publishing highest among White authors (14%), lowest among Black authors.
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2022 Published Book Author Survey Completers — Books Published to Date — Black Authors

How many books have you published to date under your name, including new academic editions of same title?

50% —

45%

Consistent with Being Newer

40% Authors
Half of Black Authors (48%)
3506 Have Published 3 or Fewer

33%

Books to Date.

30% | Non-Black Authors

L1
25% —
20%
20% -} 19% 18%
7%
0]
sl 19% N
Black Authors
11% 0 | »
10%9%
10% — 8% 0 70/
6% 0
5% —
0% T T T T T T
1 book published 2 books published 3 books published 4 books published 5 books published 6 to 10 books published Over 10 books published
N 773 95 563 90 505 45 407 38 316 34 961 82 1695 95

Over half of non-Black authors have published 6 or more books to date.
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2022 Primary Income Publishing Mode: % Traditional Trade v. Traditional Academic/Ed v. Self-Published by Age
Black Authors

As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? (pick one)

100%

0% =% Traditionally Published 2 8% 296
Academic/Ed. 2%,
80%: 14% 24% 15%
26%
° ¢ Traditionally 8% 33%
70% .
Published: Trade
24%
60%
50%
40% A
30% Self-Published
20%- Self-Publishing is
Primary Publishing Income
0% Mode for Majority of Black
Authors at All Ages.
0% | | ]
Total 18 to 24 25t0 34 351044 4510 54 5510 64 65+
N 479 5 38 83 112 79 96

Traditional publishing had highest participation for Black authors 45 to 64 with just under 1-in-3 authors.
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2022 Primary Income Publishing Mode: % Traditional Trade v. Traditional Academic/Ed v. Self-Published by Age
Non-Black Authors

As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? (pick one)

100% sl 3%
4% % 12%
009 22%
12% Traditionally Published 27%
80% 1 Academic/Ed. 38%
0
0% 41%
38%
so%] 34% Traditionally °
Published: Trade
50% 4
40%
30%
200 Self-Published Self-Publishing Was Single Most
Cited Primary Publishing Income
0% Source for Non-Black Authors at All
Ages with Strong Skew by Age
0% | I I
Total 18-24 25-34 35-44 45-54 55-64 65+
N 5220 20 215 600 848 1031 1864

Traditional publishing had highest participation from age 35 on for roughly 2-in-5 non-Black authors.
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2022 Newer Published Author % (First Book Published from 2019-2022) by Gender, Race, Diversity

As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? (pick one)

Established Author (2018 & prior) Newer Author (2019-2022)

African American/Black 64% | 36%
Asian American/Pacific Islander 65% | 35%
Hispanic/Latino/Latinx 65% | 35%
Non-White Total 65% | 35%
LGBTQIA+ 67% | 33%
Disabled (ADA Defined) 70% | 2004
Diversity Authors Total 70% | 30%
Native American 75% | 25%
White 700/ ' 2204
Newer Author Growth is Coming
Most Heavily from Non-White Authors
Non-Binary 73% | 27%
Male 80% | 20%
Female 75% | 25%
Total 76% [ 24%

0% 10% 20%

30% 40% 50% 60% 70% 80% 90%

Men and White authors are the most established authors based on publishing tenure.
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2022 Published Author Participants — % Full-Time vs. Part-Time Authors by Demographic

Q: Which one of these best describes your author status at present? (pick one)

Part-Time Author

Full-Time Author

—
—

1 0%

Asian American/Asian/Pacific Islander 29% 4%
Hispanic/Latino/Latinx | 5 /% I 3 /%
White | 53% | 36%
Native American, Inuit or Aleut | 60% [ 30%
African American or Black -! 1% I S0% |
LeeToa+ | Participating Asian American, U
1 45-to 54-Year-Old, Women,
simpairment (ADADefined) | LatinX Authors Have Highest T
T % of Full-Time
65+ 4890 34%
55 t0 64 | 5496 | R
45 to 54 -I 55% | 9% |
351044 | 66% I 6% |
251034 | 4% | 30% |
1810 24 8504 I 11%l
under 18 | 1009%
Female ] 53% I 3%
All Other Gender (sum) K% I 3404
Male | 54% | 32%
Total | 53% $5%

0%

Younger authors (under 35), Black, Native American, and Male authors have lowest Full-Time author %.

20% 40%

The Authors Guild © 2023 Confidential
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Q: How would you best characterize your current publishing focus as a book author? (all that apply)

32%
Non-Black Authors | 40%

| ~N

Fiction trade (commercial) author

Literary author

21%

28%<_ Black Authors |

1
Nonfiction trade (commercial) author —

To support my primary work, advocacy,
or business (excluding writing or
scholarship)

Academic/scholarly author

Education/textbook author

Ghost writer -- write under others'
names

To support my personal brand in a non-
writing field

4%

7%

10%

4%
16%

Black Authors 36% More
Likely to Focus on Being

Literary Authors!
3%
2%
0% SI% JDI% JSI% 3(I)% 35I% 4(;%

Greatest publishing focus for both Black and Non-Black authors is Trade Fiction.

The Authors Guild © 2023 Confidential
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2022 Published Author Participants: Trade Fiction — Black Authors — Fiction Primary Focus

Q: Most Published Book Category(ies) Which of these fiction book categories are you published in? (at least one) — Author Focus Trade Fiction

A

»codex

African American Fiction

H10.8%

120%

Children’s Fiction

I'15%

Romance & Romantic Suspense

180

116%

Poetry

6%

113%

Young Adult Fiction

RP0)

Fantasy

Literary Fiction

111%

Women'’s Fiction

111%

2% 396
1% 206

Mystery, Thriller, Suspense

Short Fiction/Short Stories/'Singles"

110%

Contemporary Fiction

Historical Fiction

1 7%

Science Fiction

' 8%

Christian Fiction
New Adult or Erotic Romance

Drama/Plays

Horror

|

" P9k
:l_lsz%%

LGBTQiI Fiction

Graphic Novels, Comics & Manga

3%,

0
=11% 1%

0,
795 6%

0
E———_ YA

5%

N

1 20% Q}on-Black Authors |

= Black Authors [=234%

Black Trade Fiction Authors
Have Greatest Focus on
African American Fiction and
Children’s Fiction

0%

Biggest Black author publishing gap (2X) -- Mystery, Thriller, Suspense — widely read by Black book buyers.

5%

10%

15%

The Authors Guild © 2023 Confidential
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2022 Published Author Participants: Nonfiction Trade (Commercial) Black Authors

Q: Most Published Book Category(ies) Which of these nonfiction book categories are you published in? (at least one) Author Focus: Trade Nonfiction

African American Nonfiction

Biography, Autobiography & Memoir

Self-Improvement, Relationships, Fitness & Diet

Religion, Spirituality & Inspiration

Christian, Christianity

Mind, Psychology & Self-Improvement

History

Children's Nonfiction

General Nonfiction

Education

Social Sciences, Political Science & Economics

Business, M anagement, Leadership, Careers

Do It Yourself & How To

Health & M edicine |
[ 3%
E=—=13%3q,
= 3%
=——"13%,
===2%, 4%

Study Guides, Reference

Sports, Outdoors & Adventure

True Crime

Art, Architecture, Fashion & Photography
Entertainment, Celebrities & Humor

Nature & Environment

Science

LGBTQI Nonfiction

Cooking, Food, Wine & Entertaining
Professional, Technical, Computers & Internet

Travel

Animals & Pets

Current Affairs & Investigative Reporting

Money, Wealth & Personal Finance

130%

————T13%

a7

= ;o&
:%)0 3%

4%
506<_Non-Black Authors |

= %
| — 1(2’/2%
=2 .y
ﬂp 4%

3%

:I;I 204

T1%
T8 21%
595 119%
895 . 19W<Black Authors |
6% 114%
9% 113%
1138
% 127
Fgok0%
—a% ' 8%
5% (/0
6%
16%

Among Black Nonfiction
Commercial Authors African
American Nonfiction is Most

Published Book Category
Followed by Biography, Self-

Improvement, Religion.

Overall Black nonfiction authors more actively published across virtually all major trade nonfiction categories.
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Author Related Income Sources Measured

Author Income Classification
The study focuses on two primary author income related categories —

1. “Book Related Income” — Estimated Gross Pre-Tax Book Related Income: Advances, Royalties, Fees, Licensing,
Subsidiary Rights, etc.

2. “Non-Book Author Related Income” — Estimated Gross Pre-Tax Other Non-Book Author Related Income: Journalism,
Events, Editing, Ghostwriting, Teaching, etc.

The Authors Guild © 2023 Confidential
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Author Median Income Portrait: Participating Black v. Non-Black Authors in 2022 (with Author Related Income**)

All Participating
Published Authors
Author Related Income
38% of Individual Income

Non-Black Authors

$5,000
Total Author
Related Income

Book-Related Income

Non-Book, Writing Related Income

62%

Other Individual Income*

L ]

$13.2K

Author’s Total Individual Income

Group base** 4,561

All Participating
Published Black Authors
Author Related Income

32% of Individual Income

Black Authors

$800 $2,000

Total Author
$2,000 Related Income

68%

$6.3K

Author’s Total Individual Income

389

Black authors relied on less income from books (32% vs. 38%) but had less than half the estimated median

annual individual income of Non-Black authors.

*Please provide your best estimate of the amount Total Author Related Income as % of Your Total Individual Pre-Tax Income

**earned $1+ in author related income in 2022 ) -
The Authors Guild © 2023 Confidential
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Median Income 2022: Gross Book + Non-Book Author Related Income* -- Black v. Non-Black Authors

Black Author Gross Median Book

39000 7 Revenue for 2022 was $800
With 77% Reporting Any Book

Related Income vs. 84% for Non-

$4,000
$1000 Black Authors
N
Non-Black Authors
150% | l/>
$3,000 — + 0 +150%
$2,000

$2,000 — :ﬂ

+150%

+150%

| Black Authors

$1,000 —

$0 —

BOOK $ 2022 * AUTHOR RELATED $ 2022 ** COMBINED BOOK + AUTHOR $: ALL 2022
Non-Zero N 4374 370 2278 239 4561 389

In 2022 Non-Black authors earned 2 % times more book related and combined book and non-book income vs.
Black authors.

Excludes zero earning authors * Estimated Pre-Tax Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc.

**Estimated Other Non-Book Author Related Pre-Tax Gross Income: Journalism, Events, Editing, Ghostwriting, Teaching, etc. 25
The Authors Guild © 2023 Confidential
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Median Income 2022: Gross Non-Book Author Related Income % Who Earned* -- Black v. Non-Black Authors
Non-Book Author Related Gross Income: Journalism, Events, Editing, Ghostwriting, Teaching, etc.

70%—

60%—

50%

7 44%

| Non-Black Auth0r5>

40%—

Black Authors

More Black Authors Earned
Non-Book Author Related
Income in 2022 Than Non-

Black Authors

20%—

10%—

P —

Non-Black Authors Black Authors
Non-Zero N 2278 239

* EXCIUdeS non-zero earnlng aUthorS The Authors Guild © 2023 Confidential
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Median Income Trend: Black vs. Non-Black Established Authors** 2022 vs. 2018 Book Related Income*

$14,000 —

$12,000 —

$10,000 —

$8,000 —

Book Related Median Income
Grew 2% From 2018 to 2022 for
Established Non-Black Authors

Adjusted for Inflation but Declined
-20% for Established Black
Authors

$6,000 —

$4,000 —

$2,000 —

*
$2,260 +2%

Non-Zero N

|
| Non-Black Autho[r>
% _A

2018 Gross Book Income

3,262 222

$2,300

-20%

‘ $900

Black A”thorsl
|

2022 Gross Book Income

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor

** “Established Authors” first book published in 2018 or prior years, with non-zero author related or book income in 2018.

The Authors Guild © 2023 Confidential
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Median Income Trend: Black v. Non-Black Established Full-Time Authors** 2022 v. 2018 Book Related Income*

$14,000 —

. $10,735"

A

$10,000 — I

Book Related Median Income
ssof Grew 12% From 2018 to 2022
for Non-Black Established
Full-Time Authors (First
Published in 2018 or Prior) vs.
Only 7% for Black Authors
Adjusted for Inflation

8
o

$4,000

$2,000 —

o0

2018 Gross Book Income

Non-Zero N

$12,000

+12%

| Non-Black Auth0r3>

+7%

-80%

Black Authors

!

2022 Gross Book Income

Established full-time authors are far more productive in book related income, but 80% less so for Black authors!

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor

** “Established Authors” first book published in 2018 or prior years, with non-zero author related or book income in 2018.

The Authors Guild © 2023 Confidential
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Median Income Trend: Black v. Non-Black Established Authors** 2022 v. 2018 Combined Author Related Income*

$14,000 —

Established Black Authors
Earned Nearly Half the
Combined Income as Non-
Black Authors in 2022

$12,000 —

$10,000 —

*
$7,345 -5%

$8,000 —

%000 | Total Survey’J>
L

Non-Black Autho%> $3.782
$4,000 —| +24%

$7,000

| Black Authors

$2,000 —

o0

2018 Gross Combined Book + Non-Book 2022 Gross Combined Book + Non-Book
Non-Zero N 3,406

However, established Black authors had the greatest combined income growth vs. 2018 of +24%.

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor

** “Established Authors” first book published in 2018 or prior years, with non-zero author related or book income in 2018.
The Authors Guild © 2023 Confidential
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Median Income Trend: Black v. Non-Black Established Full-Time Authors** 2022 v. 2018 Combined Author
Related Income*

$25,000 —

$20,487* +20%

$20,000 —

Full-Time Established Black N
Authors Earned Less Than [ Non-Black Authors>
#8000 7 Half the Combined Author L

Related Median Income of $12,000
Non-Black Authors in 2022

$10,000 —

+77%

*
$6,780 | Black Authors

$5,000 —

s |

2018 Gross Conbined Income 2022 Gross Combined Income

Non-Zero N 1,500
However, full-time, established Black authors had the greatest combined income growth vs. 2018 of 77%.

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor

** “Established Authors” first book published in 2018 or prior years, with non-zero author related or book income in 2018.
The Authors Guild © 2023 Confidential
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Ac Alithors Guild Codex-Group: Book Buyers of Color Study 2021 »codex

All Book Users by Race: Book Categories of Color #1 Most Bought — % of All Book Buyers by Race

Out of the following overall book categories, which one do you buy most for your own personal reading? [BUY FOR PERSONAL READING OCCASIONALLY OR MORE]

African American Book
0% Buyers The Most Committed
to Buy African American
Fiction and Nonfiction as e
60%-— #1 Choice of Those Bought .
Excluding “General 9%
Categories”
£ L’ 6%
: 7%
Caucasian 5% |
270

White
Native American Fiction and

Nonfiction Had Highest White
Book Buyer Participation
After Black Fiction and
Nonfiction

4%
20 35%
A ||
Asian American
Pacific Islander

20%—

] African
5% 18% 24% American/Black
10%—
6% 3%
0 . .
Hispanic
0/ 4% o Origin 5% 5% 8%

00 ] ER

Native American, Native American, Hispanic/Latino Asian Hispanic/Latino Asian African African

Native Hawaiian, Native Hawaiian, Nonfiction American/Asian Fiction American/Asian American/Black American/Black

Aleut, Inuit, Pacific Aleut, Inuit, Pacific Nonfiction Fiction Nonfiction Fiction

Islander Fiction Islander Nonfiction

GROUP v

Asian American book buyers 2X more committed to Asian American Fiction than Nonfiction, Hispanic similar.

White book buyers who occasionally read BIPOC overall categories or more most buy Af. Am. Fiction and

Nonfiction as #1 choice, followed by Native American Fiction.
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»codex

Author/Book Marketing — 48 Programs Evaluated

Author/Book Marketing Programs

Academic conferences

Advertising in newspapers or magazines (print and online)

Advertising on TV or radio

Advertising online (excluding Facebook, other social media, booksellers)
Author appearances, book tours, book events (excluding book stores)
Author blog

Book or fan conventions/events (National Book Festival, BookCon, etc.)
Book store events or signings

Bookstagrammer Book Tour

Blogger Book Tour

eBook discount promotions from online sellers (Kindle Daily Deal, etc.)

eBook discount promotions in discovery programs (BookBub, Goodreads,
etc.)

Email newsletter

Facebook messaging

Facebook author page

Facebook Live events

Free eBook promotions on online booksellers (Kindle, Nook, etc.)
Goodreads promotions and giveaways

Industry conferences

Instagram and/or Snapchat messaging or advertising

Internet seller merchandising, advertising promotions (Amazon, BN.com,
etc.)

Library events or readings

LinkedIn

Medium.com

Mobile App content or marketing

Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc.)
Paid search advertising on Google, Bing, etc.

GROUP v

—
—

Personally negotiated merchandising, displays in local retail or book stores
Pinterest

Podcasting creator

Podcasting guest

Producing/presenting YouTube videos

Promoting to book bloggers

Publicity agency, publicist

Publishing eBook on Kindle Unlimited or other subscription program
Reading group or book club appearances in person (not online or by phone)
Reading groups or book clubs remote appearances online or by phone
School or college events, lectures or readings

Advertising on Facebook

Traditional publicity (campaign, press releases, etc.)

Twitter

Updated book categorization, description, reviews, etc. (metadata) on online
sellers

Video book trailer/author video online (excluding YouTube)
Your author website

TikTok / BookTok

Substack

Created & tested improved book positioning/message/ad copy to increase sell-

through rate
other (please list)

The Authors Guild © 2023 Confidential
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GROUP v
—
=

Author Marketing — 2022 % of Total Author Time Spent on Marketing Activities — Black vs. White Authors

How much of your overall author related work time do you estimate you spent on marketing your books or your name as an author in 2022?

70%—

Black Authors Spent 40% of
Their Author Related Work

60%-] Time on Book Marketing!
11 Hours
n per Week
8.8 Hours
- 40%
per Week -
40%—
30% ~—~
30%—
Black
sooi ] White Authors
Authors
10%—
oon L
White Black
N 1,629 162

Black authors are approaching spending half their author time as marketers, on average 11 hours a week.

* EXCIUdeS non-zero earnlng aUthorS The Authors Guild © 2023 Confidential
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2022 New Books Published vs. Own Marketing $ Spent — Full-Time Traditionally Published =
Commercial vs. Traditionally Published Academic/Educational vs. Self-Published Authors

=

What type of book editions did you publish in 2022? Total Book Marketing $'s You Spent in 2022 (excluding agencies and staff)
(all that apply) [excludes authors spending $100K or higher]
84% T
Full-Time Self-Published
Authors Spent 3X More on
+38% Marketing Than Traditionally
7 66% Published Commercial
61% , 7 Authors! ’
/7 /
/ 7
New Book +127% P 7 II
Published 2022 - 7/ /
7/
7/
37% -7 ) Mt
Pag +215% 7
32% 7 /
27% ’ /
$3,061 7 $3,179
7 /
New Edition/Format 38% More Full-Time Self-
Published 2022 Published Authors Published
Books in 2022 Than
Traditionally Published
Commercial Authors!
i S L E— — 1
Academic/Educational Commercial Author:  Self-Published Author Academic/Educational Commercial Author:  Self-Published Author
Author: Traditionally ~ Traditionally Published Author: Traditionally  Traditionally Published
Published Published
N 211 819 863

Full-time Self-published authors significantly out-publishing and out-spending Traditionally published
commercial authors!

I'ne Authors Gulld © 20Z3 Contnaental
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GROUP v
—
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2022 New Books Published vs. Personal Marketing $ Spent — Full-Time Black vs. White Authors

What type of book editions did you publish in 2022? Total Book Marketing $'s You Spent in 2022 (excluding agencies and staff)
(all that apply) [excludes authors spending $100K or higher]
680 — = T1% L — % 69% Full-Time White Authors
Spent Nearly 2 %2 X More
New Book Personally on Marketing /
Published 2022 Than Black Authors L/
4
/
+31% +141%
0 /
36% ,
/
$3,182
New Edition/Format
Published 2022
African American or Black White Black Authors White Authors

N 144 1,636
Nearly 70% of both full-time White and Black authors in the marketing section released a new book in 2022.

36
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—
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Book Marketing Programs — % Participating Authors Used in 2022 — Top 25 — Fulltime Black v. White Authors

Only click on those programs used in 2022. Roughly how much of your — and/or your publisher’s — total marketing resources (time + spending)
promoting your book(s) or name as an author in 2022, were spent on the following programs?

Your author website

Facebook author page

Author appearances, book tours, book events (excluding book stores)
Advertising on Facebook

Twitter

Email newsletter

Instagram and/or Snapchat messaging or advertising

Publishing eBook on Kindle Unlimited or other subscription program
Podcasting guest

TikTok /BookTok

Video book trailer/author video online (excluding YouTube)

Advertising online (excluding Facebook, other social media, booksellers)
Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc.)
Reading groups or book clubs remote appearances online or by phone

Facebook Live events

1007

1 3304

L8396

79%Most Used

Facebook messaging

School or college events, lectures or readings

Internet seller merchandising, advertising promotions (Amazon,BN.com, etc.)

Library events or readings

eBook discount promotions in discovery programs (BookBub, Goodreads, etc.)

Updated book categorization, description, reviews, etc. (metadata) on online sellers

Free eBook promotions on online booksellers (Kindle, Nook, etc.)

Book store events or signings

Author blog

Goodreads promotions and giveaways

Fulltime White authors 53% more likely to use email newsletters, with 8-in-10 using author websites.

| 1 48% FT Black Authors

| |AﬂOIQ44%

| |A|0£/2%

_ =57 158% FT White Authors

| L3124 3604

| r330t0 0

; 126% — 330

| 12304 133%

11504 131%

| L7585 :

L19% 50 Fulltime Black Authors’

_ L18% 570y Marketing More Performative!
3% 127% 45% More Likely to Use In-

] =t 775 Person Appearances, Events

:gg;{/o Excluding at Stores to
_ m— 2RV Support Their Books in 2022
) 125%
r22% 1 33%

| 22% 1 32%

] 22— 52/

| 229 S0/

| 229 29%

2% % #25
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
37
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—
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Book Marketing Programs — % Participating Authors Used in 2022 — Bottom 23: Fulltime Black v. White Authors

Only click on those programs used in 2022. Roughly how much of your — and/or your publisher’s — total marketing resources (time + spending)

promoting your book(s) or name as an author in 2022, were

spent on the following programs?

LinkedInJ 14% 120% MOSt Used

eBook discount promotions from online sellers (Kindle Daily Deal, etc.) i 20% 134% FT Whlte AUthOFS

Book or fan conventions/events (National Book Festival,BookCon, etc.)

Producing/presenting YouTube videos

Podcasting creator

E— o]
0,
— R
=%—1706{  FT Black Authors

Traditional publicity (campaign, press releases, etc.)

124%

————————J106%

Promoting to book bloggers

123%

" TJ1%%

Industry conferences

122%

Bookstagrammer Book Tour

" TJ1%%
111

Created & tested improved book positioning/message/ad copyto increase sell-through rate
Blogger Book Tour |
Advertising in newspapers or magazines (print and online) |
Reading group or book club appearances in person (not online or by phone)
Pinterest |
Personally negotiated merchandising, displays in local retail or book stores |

Paid search advertising on Google, Bing, etc.

| —

e 7%
T

=8%1%

o 17
o2

=%%

8% 59 Fulltime White Authors Far

Advertisingon TV or radio

=13%0 894 More Likely to Use Online

P ublicity agency, publicist #14% Dally Deal DISCOUHt

Academic conferences

M edium.com

E— L Promotions in Their Top 10
k% 5oy Discovery Programs

other (please list)
M obile App content or marketing

Substack

] 8%
B0

F%3%

#48

0% 10% 20% 30% 40% 50% 60% 70% 80%
Fulltime Black authors highly unlike to use publicity agencies or publicists.

T

he Authors Guild © 2023 Confidential
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GROUP v

Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Top 25 — Fulltime Black Authors

How effective do you think the author and/or book marketing programs used in 2022 were at increasing your book sales?

Book or fan conventions/events (National Book Festival,BookCon, etc.)

P ublicity agency, publicist

Free eBook promotions on online booksellers (Kindle, Nook, etc.)

Book store events or signings

Academic conferences

Author appearances, book tours, book events (excluding book stores)

P ublishing eBook on Kindle Unlimited or other subscription program

Created & tested improved book positioning/message/ad copyto increase sell-through rate

Email newsletter

Advertisingon TV or radio

eBook discount promotions from online sellers (Kindle Daily Deal, etc.)

Reading group or book club appearances in person (not online or by phone)

Pinterest

M obile App content or marketing

Bookstagrammer Book Tour
Internet seller merchandising, advertising promotions (Amazon, BN.com, etc.)
Updated book categorization, description, reviews, etc. (metadata) on online sellers
Reading groups or book clubs remote appearances online or by phone
eBook discount promotions in discovery programs (BookBub, Goodreads, etc.)
Author blog

Adbvertising in newspapers or magazines (print and online)
Producing/presenting YouTube videos |

Podcasting creator
Advertising on Facebook |

Your author website

% 155% Very/Highly Effective

o 150%
| T22% 1 50%
| T22% 150%
— 150%
| L43%5%

R —-——A
-! LI AYA) 1 43%
] r3896'2 70

s 140%

| r20% ' 38%

= 133%

5% 133% Author Events, Email
=% 133% Newsletters, Kindle Unlimited
| 4% 133% Heavily Used + Very/Highly
| r25%" o1 % Effective for Full-Time Black
_ 2% 29;‘; Authors’ Book Sales
] o Increases
| 22%

_ =550 29%
———— 129%
2%
— L 127%
_ 12504 ' 44%
124% 166% Used in 2022
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Fulltime Black Authors used author website the most, but mixed on its impact on book sales.

T
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Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Bottom 23: Fulltime Black

Authors

How effective do you think the author and/or book marketing programs used in 2022 were at increasing your book sales?

—
—

TikTok / BookTok I 1 24% ; Very/Highly Effective
| 133%
Facebook messaging | ] 74?/27%
Facebook Live events | 1 74?/27%
Facebook author page 123% 163% Used in 2022
Video book trailer/author video online (excluding YouTube) | 120% 131%
Promoting to book bloggers | T lbUIOZO%
Industry conferences | T .Lb”IOZO%
Twitter 119% 1 42%
Schoolorcollege events, lectures or readings : 119% 125%
Podcasting guest 119% .
| 133% TikTok/BookTok Not a
Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc. 117% 0
e relangbookeb( g — 128% Panacea for Full-Time Black
Linked! 0 .
e 120% Authors in 2022
Blogger Book Tour EB%“-%
Library events or readings | 13% 1 25%
Traditional publicity (campaign, press releases, etc.) 10% 116%
Instagram and/or Snapchat messaging or advertising | 9% 136%
Goodreads promotions and giveaways : 7% 12204
Adbvertising online (excluding Facebook, other social media, booksellers) 6% 128%
Substack | 8(0/)6
Personally negotiated merchandising, displays in local retail or book stores _OPZD;I 9%
Paid search advertising on Google, Bing, etc. _OQZD;I 8%
Medium.com % 6%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Major social media platforms widely used (Facebook, Twitter, Instagram, Snapchat) -- mixed effectiveness
40
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Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Top 25 — Fulltime White Authors

How effective do you think the author and/or book marketing programs used in 2022 were at increasing your book sales?

P ublishing eBook on Kindle Unlimited or other subscription program 36% 151% Very/ngth Effective
eBook discount promotions in discovery programs (BookBub, Goodreads, etc.) | 33% 148%
Email newsletter | 147% 158% Used in 2022
Free eBook promotions on online booksellers (Kindle, Nook, etc.) 329 (J) 37%
eBook discount promotions from online sellers (Kindle Daily Deal, etc.) | T 3' 0%
Advertising on Facebook | 131%. 140%
Internet seller merchandising, advertising promotions (Amazon, BN.com, etc.) | T Ab”éSO%
Book store events or signings | 1 77|0éb%
Author appearances, book tours, book events (excluding book stores) | 1279 a 33%
Podcasting creator -_I =% 126%
. . . . 0,
AN, S | Kindie Unlimited Most
Ao » persen R e ——— Highly Rated for Increasing
Library events or readings IAIJ_%/%% .
Book orfan conventions/events (National Book Festival, BookCon, etc.) | 6% 123% 800k Sales by F_UII_TIme
substac =55 1 22% White Authors in 2022
P ublicity agency, publicist | 4% 122%
Traditional publicity (campaign, press releases, etc.) | 1 71[%’4%
Reading groups or book clubs remote appearances online or by phone | T 18‘%1%
M obile App content or marketing -_I 3% 121%
Created & tested improved book positioning/message/ad copy to increase sell-through rate | 1 ,%21%
TikTok / BookTok | 'QQOQ;%
Schoolorcollege events, lectures or readings | 1% 120%
Personally negotiated merchandising, displays in local retail or book stores | 7% 120%
Industry conferences | 1 2%4
Advertising online (excluding Facebook, other social media, booksellers) 1 11904 127%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

eBook discount promotions (BookBub etc.) and Email newsletters in top 3 for effectiveness. TikTok rates
better on limited genre categories like Romance, Romantic Suspense, New Adult.

ITIE AUUNUTS GUIIU @ 2UZ5 Conuenudl

100%
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Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Bottom 23: Fulltime White
Authors

How effective do you think the author and/or book marketing programs used in 2022 were at increasing your book sales?

Very/Highly Effective

Goodreads promotions and giveaways 117%

e | 116%
Your author website 179%

Producing/presenting YouTube videos EJB%
Academic conferences %l 15%
Facebook author page 14% 0 U d i 2022
§ 162% sed In
Advertising in newspapers or magazines (print and online) ﬁl 14%
M edium.com FI 13%
Bookstagrammer Book Tour El%%%

Podcasting guest 12%

126%
Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc) ———112% 119% Author WebSIte Most Used
Facebook messaging | —— 1A 121% by FUII'T|me Wh|te AuthOI‘S
Facebook Live events -Eﬂ%% Wlth Mlxed Effect|VeneSS

Promoting to book bloggers | 10% RatlngS in 2022

| 123%
Blogger Book Tour ﬂl 14%
Author blog 9%
Video book trailer/author video online (excluding YouTube) -% 15%
tnkedn 8% 3 g

Twitter 5%

129%

140%

Paid search advertising on Google, Bing, etc. 53\‘)}%%

Instagram and/or Snapchat messaging or advertising 5% 131%

Advertisingon TV or radio :_352%
Pinterest LA 1 294

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Social media platforms Facebook, Twitter also widely used with limited effectiveness ratings.
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